
Nalanda Open University 
Annual Exam-2010, Diploma Course 

Post Graduate Diploma in Financial Management [PGDFM] 
(Working Capital Management) 

Paper-I  
Time: 3.00 Hrs.                                                        Full Marks: 80 

 
Answer any Five Questions. All questions carry equal marks. 

f dU gh a i k¡ p  iz'u ksa ds m Ù k j nh f t ,  A lHkh  iz'u k sa ds vad l eku  gSa Af dU gh a i k¡ p  iz'u ksa ds m Ù k j nh f t ,  A lHkh  iz'u k sa ds vad l eku  gSa Af dU gh a i k¡ p  iz'u ksa ds m Ù k j nh f t ,  A lHkh  iz'u k sa ds vad l eku  gSa Af dU gh a i k¡ p  iz'u ksa ds m Ù k j nh f t ,  A lHkh  iz'u k sa ds vad l eku  gSa A     
    

1. Distinguish between gross working capital and net working capital. 
ldy  dk ; Z'kh y  iwat h  vkSj 'kq) dk ; Z'kh y  iwat h ds ch p  vU r j djsa A 

 
2.  What are the various factors influencing the determination of working capital? 

dk ; Z'kh y  iwat h  ds f u/ kkZj.k  dks i zHkk f o r  dju s o kys f of HkU u  dk jd dkSu &dkSu  ls gSa\ 
 
3. Examine with suitable examples the principles of Walker.  

m i ;qDr  m nk gj.kksa ds lk Fk  o kdj ds f l)k U r ksa dh  f o osp u k  djsa A 
 
4. How would you measure the uncertainty associated with cash flows. How the uncertainty of 

cash flows is managed? 
jksdM+ i zo k g ds lk Fk  t qM+h  vf u f 'rr k vksa dh  ek i  vk i  f dl i zdk j djasxs \ jksdM+  i zo k g dh  vf uf 'p r r k 

dk  i zca/ ku  vk i f dl izdk j djsaxs\ 
 
5. Why do firms hold inventory? Explain different components of an inventory system. 
 QeksZa } k jk  L V kWd D; ksa j[ ks t k r s gSa\ L V kWd i )f r ds fo f Hk U u ?k V dksa dh  O ; k [; k  djsa A  
 
6. What do you understand by Prime Lending Rate? How is it determined? 
 i zk Fk f ed _ .k &i j&C ; kt nj ls vk i  D; k le>r s gSa\ ;g dSls f u / kkZf jr  gksr k  gS\ 
 
7. What are the common securities against which a bank may lend for working capital 

purposes? Can a bank extend an unsecured loan or advance? 
 f du  L k kek U;  izf r Hkwf r; ksa ds vk / kk j i j , d cSad dk ; Z'kh y  iwat h  ds f y , _ .k  iznku dj ldr k gS\ D; k  

dksbZ c Sad vjf { k r _ .k  vFko k  vf xze L o h d̀r  dj ldrk  gS\ 
 
8. Explain the concept of liquidity and profitability. What is the importance of liquidity for the 

survival of a firm? 
 r jy r k  , o e~  y k Hk nk ; dr k  dh  vo / kk j.kk vksa dh  O ; k [ ; k djsa A  f dlh  QeZ  ds vf L r Ro  ds f y ,  r jy r k 

dk  D; k  egRo  gS\ 
 
9. Why is trade credit used extensively by firms? What are the different forms of trade credit? 

Explain. 
 QeksZa ds  } k jk  O ; k i k f jd lk [ k  dk  f o L r̀r  m i ; ksx D; ksa f d; k  t k r k  gS\ O ; k i k f jd lk [ k  f dr u s i zdk j dh  

gksr h  gS\ O ; k [; k  djsa A  
 
10. What are the principal motives of holding cash in a business despite its unproductive nature? 
 jksdM+ dh  vuqRi k nd i zd̀f r ds c ko twn f dlh O ; ki k j esa jksdM+ j[ ku s ds D; k izeq [ k  m ís';  gSa\ 
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Nalanda Open University 

Annual Exam-2010, Diploma Course 
Post Graduate Diploma in Financial Management [PGDFM] 

(Capital Investment and Financial Decision) 
Paper-II  

Time: 3.00 Hrs.                                                        Full Marks: 80 
 

Answer any Five Questions. All questions carry equal marks. 
f dU gh a i k¡ p  iz'u ksa ds m Ù k j nh f t ,  A lHkh  iz'u k sa ds vad l eku  gSa Af dU gh a i k¡ p  iz'u ksa ds m Ù k j nh f t ,  A lHkh  iz'u k sa ds vad l eku  gSa Af dU gh a i k¡ p  iz'u ksa ds m Ù k j nh f t ,  A lHkh  iz'u k sa ds vad l eku  gSa Af dU gh a i k¡ p  iz'u ksa ds m Ù k j nh f t ,  A lHkh  iz'u k sa ds vad l eku  gSa A     

    

2. Explain the nature of financial decision. What are its elements? 
f o Ù kh ;  f u .kZ;  dh izd̀f r  dh O ; k [ ; k djsa A blds dkSu &dkSu  ls r Ro gSa\ 

 

2.  What do you mean by Cost of Capital? What are its components and classification? 
i wat h  dh  y k xr ls vk i dk  D; k  r k Ri ;Z gS\ blds la?k V d vax , o e~  o xhZdj.k  D; k  gSa\ 

 

3. What is the purpose of control? What are the three main types of control systems? Identify 
some characteristics of a good control system. 
f u ;U =.k  ds D; k  m ís';  gSa\  f u ; U =.k  i )f r  ds r h u  eq[ ;  i zdk j dkSu &dkSu  ls gSa \ , d vPN h  f u ; U =.k 
i )f r  dh  f o 'ks" k r k vksa dk  i fjp ;  nsa A 

 

4. Write notes on any two of the following:- 
 f u Eu kaf dr  esa ls f dU gh a nks i j f VI i .kh f y[ kas%& 
  (a) Investment Decision  f u os'k  f u .kZ; 
  (b) Dividend Policy Decision  y k Hkka'k  u h fr  f u .kZ; 
  (c) Internal Rate of Return  vk U r f jd izR; k ;  nj 
  (d) Cost of debt-capital  _ .k &i wat h  dh  y k xr 
 

5. What are the characteristics of capital market? How is its different from money market? 
 i wat h  c kt k j dh fo 'ks" k r k ,¡  D; k  gSa\ eqnzk  c kt k j ls ; g f dl izdk j f Hk U u  gS\ 
 

6. What do you mean by globalisation? Comment on the level of globalisation of Indian Capital 
market. 

 o S'o h dj.k  ls vk i  D; k le>r s gSa\ Hkk jr h ;  i awt h c kt kj ds oS'o h dj.k  ds L r j ij vi u k  ear O ;  nsa 
 

7. What are the recent trends in the financing of industrial units? Are they going in healthy 
direction? 

 vkS| ksf xd bdkb; ksa ds fo Ù kh ;u  dh o rZeku  izo `f Ù k ; k¡  D; k gSa\ D; k  mu dh f n'kk  lgh vkSj y k Hk nk ; d gS\             
 

8. What is lease-finance? When do you choose lease finance? Under what conditions will it be 
cheaper than other sources of finance? 

 i V ~ V k &f oÙ k  D; k  gS\ bldk  p ; u  vk i  dc  djrs gSa\ f du  n'kk vkas esa ; g f o Ù k ds vU ;  L =ksr ksa dh  
vi s{ kk  vf/ kd lL r k gksr k  gS\ 

 

9. What do you mean by merger? What are the different forms of merger? Explain its motives. 
 f o y ;u  ls vk i  D; k le>r s gSa\ f o y; u ds f of Hk U u i zk : i  dkSu &dkSu  ls gSa\ bl ds m ís'; ksa dh  O; k [ ; k 

djsa A  
 

10. Discuss the salient features of corporate form of business organisation. What are its sources 
of finance? 

 O ; ko lk f ; d laxBu  ds f u xeh ;  Lo : i dh  f o 'ks" k r k vksa dh  fo osp u k  djsa A blds f oÙkh ;  L =ksr  D; k gSa\ 
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Nalanda Open University 
Final Exam, 2010 

Post Graduate Diploma in Financial Management [PGDFM] 
Paper-III (Management Control System) 

Time: 3.00 Hrs.               FM: 80 Marks 
Answer any five questions. All questions carry equal marks. 

fd U gha i k ¡ p  ifd U gha i k ¡ p  ifd U gha i k ¡ p  ifd U gha i k ¡ p  i z' uk sa d s mz' uk sa d s mz' uk sa d s mz' uk sa d s m Ù k j  nhft, A Lk H k h iz' uk sa d s v ad  lek u g Sa AÙ k j  nhft, A Lk H k h iz' uk sa d s v ad  lek u g Sa AÙ k j  nhft, A Lk H k h iz' uk sa d s v ad  lek u g Sa AÙ k j  nhft, A Lk H k h iz' uk sa d s v ad  lek u g Sa A     
 
1. Define the concept of strategy. Show how SWOT analysis is used in formulating  strategies? 

O ; wgjp u k  dh vo / kk j.kk  dks i f jHkk f " kr  djsa A  O ;wgjp u k  ds fu ekZ.k  esa lksV  f o 'ys" k .k  dk  m i; ksx  f dl 
i zdk j f d; k  t k r k  gS\ 

2. Discuss the new management techniques for management control. What are the  elements 
of management control system? 

 i zc a/ k  f u ;U =.k  ds fy ,  u bZ i zc a/ k  r du h dksa dh  O; k [ ; k djsa A  izc a/ k  fu ; U =.k  i )f r ds r Ro  D; k   gSa\ 
3. What are the reasons for delegation of authority and assignment of  responsibility?  
 vf / kdk j izR; k ; kst u  vkSj m Ùk jnk f ; Ro  lqi qnZxh  ds D; k  dkj.k  gSa\ O ; k [ ; k  djsa A  
4. Define investment-centre. What are its objectives? 
 f u os'k &dsU nz dh  if jHkk" kk  nsa k  blds D; k  m ís';  gSa\ o .kZu  djsa A  
5. Write notes on any two of the following: 
 f u Euf yf [ k r esa ls f dU gha nks i j fV I i .kh  f y [ ksa%& 
 (a) Purchase Budget    ¼Ø;  c t V ½   
 (b) Sales Budget    ¼f c Ø;  ct V ½ 
 (c) Fixed and Flexible Budget  ¼f L Fk j , oa y ksp nk j c t V ½ 
 (d) Budgetary Control System  ¼c t V h ; fu ; U =.k  i )f r ½ 
6. What are the prerequisites for a successful investment policy? Explain. 
 lQy  f u os'k  uh f r dh vko'; d 'k r sZa D; k  gSa\ O ; k [ ; k  djsa A  
7. What are the characteristics of small and medium enterprises? Explain its  problems and 

constraints. 
 y ?kq , oa e/ ;  vkdk j ds m| eksa dh  f o 'ks" k r k , ¡  D; k  gSa\  bu dh leL ; k vksa , o a c k / kkvksa dh   O ; k [ ; k   djsa      
8. Explain in detail the various risks faced by the banks. How management control  system can 

contain these risks? 
 c Sadkas } k jk  m Bk ; s t kus o ky s f of Hk U u  t ksf [ k eksa dh  O ; k [ ; k  djsa A  i zc a/ k  fu ; U =.k  i )f r  f dl 
 i zdk j bu  t ksf [ k eksa i j dk c w i k  ldr k gS\ 
9. Explain in detail the various methods of transfer pricing followed by MNCs. 
 c gqjk" V ª h ; dEi fu ; ksa } k jk  vi u k ;s t kus o kys gL r k U r j.k ewY; kadu  dh f of Hk U u fo f / k; ksa dh  O ; k [ ; k  djsa  
10. Provide a brief account of the important attributes of Management Control Systems (MCS). 
 i zc a/ k  f u ;U =.k  i )fr  ds egRo i w.kZ r Ro kas dk  laf { kI r  f oo sp u  izL rqr  djsa A  
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Nalanda Open University 
Final Exam, 2010 

Post Graduate Diploma in Financial Management [PGDFM] 
Paper-IV (Security Analysis and Portfolio Management) 

 
Time: 3.00 Hrs.               FM: 80 Marks 

 
Answer any five questions. All questions carry equal marks. 

fd U gha i k ¡ p  iz' uk sa d s mfd U gha i k ¡ p  iz' uk sa d s mfd U gha i k ¡ p  iz' uk sa d s mfd U gha i k ¡ p  iz' uk sa d s m Ù k j  nhft, A Lk H k h iz' uk sa d s v ad  lek u g Sa AÙ k j  nhft, A Lk H k h iz' uk sa d s v ad  lek u g Sa AÙ k j  nhft, A Lk H k h iz' uk sa d s v ad  lek u g Sa AÙ k j  nhft, A Lk H k h iz' uk sa d s v ad  lek u g Sa A     
 
1. What do you know about investment-decision process? Explain. 
 fuos' k & fu.kZ; i zfØ ;k  ds ck js esa vk i  D ;k  tk urs gSa\  O;k [;k  dj sa A 
2. Distinguish the following:- 
 fuEuk afd r d s chp  vU rj  dj sa %&  
 (a) Financial Asset and Real Asset   ¼foÙ k h; lEi fÙk  vkSj  okL rfod  lEi fÙ k ½  
 (b) Financial Risk and Business Risk  ¼foÙ k h; tksf[k e vkSj  O;k olk f;d  tksf[k e½  
3. What do you know about Primary and Secondary securities markets? Explain their role  and 

functions in brief.  
 i zk Fk fed ,oa f}rh;d  izfrH k wfr ck tk j  d s ck js esa vk i  D ;k tk urs gSa\   b ud h 
 H kwfed k  ,oa d k ;k sZa d h O;k [;k  d jsa A  
4. What is SEBI (Securities and Exchange Board of India)? Discuss its objectives and 
 functions. 
 lsch D ;k  gS\  b lds m|s ' ;ksa ,oa d k ;k sZa d h foosp uk  dj sa A 
5. Highlight the importance of economic forecasting. Briefly explain the various  techniques 

of economic forecasting.  
vk fFkZd  i wokZuqek u d s egRo i j  izd k 'k  Mky sa A vk fFkZd  i wokZuqek u d h fofH k U u  rd uhd k sa 
d h la{ksi  esa O;k [;k  d j sa A 

6. Define technical analysis. How does it differ from fundamental analysis? 
 rd uhd h fo' ys"k .k  d h ifj H kk "kk  nsa A vk /k kj Hkwr fo' ys"k .k  ls ;g fd l i zd k j  fH kU u gS\  
7. What do you understand by market-efficiency? What are its different forms? 
 ck tk j& fuiq.k rk  ls vk i dk  D ;k  vfHk izk ; gS\  b ld s fofH kU u izk : i  D ;k  gSa\      
8. Discuss briefly the concept of mutual fund. How far mutual funds have been successful  in 

India? 
E;qP ;qvy  Q .M d h vo/k kj .kk  dk  laf{k Ir foosp u d jsa A H k k j r esa ;g  fd l gn   rd  
lQy  j gk  gS\  

9. What is the meaning of Portfolio revision? Why it is needed? Explain the constraints in 
 portfolio revision. 

i ksVZQk sfy ;ks i quj h{k .k  dk D ;k  vFkZ gS\  ;g D ;k sa vk o' ;d  gS\  i ksVZQksfy ;k s i quj h{k.k   d s 
ek xZ d h ck /k k vksa d h O; k [;k  djsa A 

10. Explain Markowitz's model of portfolio selection. What are its limitations? How does is 
 differ from Sharpe's Single-Index Model? 

i ksVZQk sfy ;ks p ;u d s ek d ksZfot ek WMy  d h O;k [;k  d jsa A b ld h lhek ,¡  D ;k  gSa\   ' k kisZ 
d s flax y  b uMsD l ek WMy  ls ;g fd l i zd k j fH k U u gS\  
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Nalanda Open University 
Final Exam, 2010 

Post Graduate Diploma in Financial Management [PGDFM] 
 (International Financial Management) 

Paper-V 
Time: 3.00 Hrs.               FM: 80 Marks 

Answer any five questions. All questions carry equal marks. 
fd U ghfd U ghfd U ghfd U gh a i k ¡ p  iz' uk sa d s ma i k ¡ p  iz' uk sa d s ma i k ¡ p  iz' uk sa d s ma i k ¡ p  iz' uk sa d s m Ù k j  nhft, A Lk H k h iz' uk sa d s v ad  lek u g Sa AÙ k j  nhft, A Lk H k h iz' uk sa d s v ad  lek u g Sa AÙ k j  nhft, A Lk H k h iz' uk sa d s v ad  lek u g Sa AÙ k j  nhft, A Lk H k h iz' uk sa d s v ad  lek u g Sa A     

 
1. Show your acquaintance with a multinational corporation (MNC) and explain the steps  in 
 the internationalisation of MNCs. 
 cgqj k "Vª h; d Ei uh ds fo"k ; esa vi uh tk ud kj h i zn f'k Zr d jsa rFk k  b ud s vU rjk Z"Vª h;d j .k 
 d s p j .k ksa d h O;k [;k  dj sa A 
2. Describe the different kinds of international financial flows. 
 fofH k U u i zd kj  ds vU rj kZ"Vª h; foÙ k h; izok gk sa d k  o.kZu d j sa A 
3. What do you mean by fixed exchange rate and floating exchange rate? Strike a 
 comparison between the two. 
 fL Fk j  ,oa i fj orZu' k hy  fofue;& n j  ls vk i  D ;k le>rs gSa\  nk suk sa d s chp  rqy uk  d jsa A 
4. What do you understand by exchange rate exposure or risk? What are its different  types? 
 Describe. 
 fofue;& n j & tk sf[k e ls vk i dk  D ;k  vfH k izk ; gS\  b lds fofH kU u izd k j  d kSu& d kSu ls  gSa\  
 o.kZu d j sa A 
5. Trace the origin of FEMA (Foreign Exchange Management Act) and describe its broad 
 scheme. 
 fons' k h fofu;e i zca/k u vf/k fu;e d s mn~x e d k s fp fU gr d j sa rFk k b ld h d k ;Z& ;kstuk  
 d k  o.kZu d jsa A 
6. Write notes on any two of the followng:- 
 fuEuk afd r esa ls fd U gha nks i j  fVIi .k h fy [k sa%&  
 (a) Tax Heaven Country    ¼d j  ds LoxZ d k  ns' k ½  
 (b) Double Taxation Relief   ¼nksgj s d j kj ksi .k  ls j k gr½  
 (c) Balance of Payments    ¼H kqx rk u larqy u½  
 (d) International Monetary Fund (IMF)  ¼vU rj kZ"Vª h; eqnzk  d ks"k ½  
7. What is a letter of credit? What is its importance in financing export trade of a country? 
 Explain. 
 lk [k  d k  i = D ;k  gS\  fd lh ns' k  ds fu ; k Zr O;k i k j  ds fy , foÙ k  d h O;oL Fkk 
 d j us esa b ld k D ;k  egRo gS\  o.kZu d j sa A     
8. In what respects does international capital budgeting differ from domestic capital  budgeting? 
 Discuss. 
 vU rj kZ"Vª h; i wath ctVu j k "Vª h; iwath ctVu ls  fd u vFk ksZa esa fH k U u gS\  foosp uk  d jsa A 
9. What is Foreign Direct Investment (FDI)? Describe the factors motivating FDI. 
 i zR;{k  fons' k h fuos' k  D ;k  gS\  i zR;{k  fons' k h fuos' k  d ks vfH k izsfj r d jus ok y s d k j dksa d k  
 o.kZu d j sa A 
10. Write notes on any two of the following:- 
 fuEufy f[k r esa ls fd U gha nks i j  fVIi .k h fy [k sa%&  
 (a) Multinational Corporation (MNC)  ¼cgqj k "Vª h; d Ei uh½  
 (b) Portfolio investment   ¼i ksVZQk sfy ;ks fuos' k ½  
 (c) Global Depository Receipts (GDRs) ¼oSf' od  tek  izk fIr;k ¡ ½  
 (d) American Depository Receipts (ADRs)  ¼vesfj d h tek  izk fIr;k ¡ ½ 
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Nalanda Open University 
Final Exam, 2010 

Post Graduate Diploma in Financial Management [PGDFM] 
 (Management of Financial Services) 

Paper-VI 
Time: 3.00 Hrs.               FM: 80 Marks 

 
Answer any five questions. All questions carry equal marks. 

fd U gha i k ¡ p  iz' uk sa d s mfd U gha i k ¡ p  iz' uk sa d s mfd U gha i k ¡ p  iz' uk sa d s mfd U gha i k ¡ p  iz' uk sa d s m Ù k j  nhft, A Lk H k h iz' uk sa d s Ù k j  nhft, A Lk H k h iz' uk sa d s Ù k j  nhft, A Lk H k h iz' uk sa d s Ù k j  nhft, A Lk H k h iz' uk sa d s v ad  lek u g Sa Av ad  lek u g Sa Av ad  lek u g Sa Av ad  lek u g Sa A     
 
1. What is a financial market? Explain its role and functions. 
 foÙ k h; ck tkj  D ;k  gS\  b ld h Hk wfed k  vkSj  d k ;k sZa d h O;k [;k  djsa A 
 
2. Explain the term 'Money Market'. Who are the different participants in a money market? 
 ^ eqnzk  ck tk j * d h O;k [;k d jsa A eqnzk  ck tk j  ds fofH k U u H kk x hnk j d kSu gSa\  
 
3. Write a brief note on the management of Stock Exchange in India. 
 H k kj r esa Ld U /k  fofue; d s izca/k u i j  ,d  laf{k Ir uksV fy [k sa A 
 
4. Why investors prefer to have debt portfolio? Which factors need to be considered while 
 investing in debt portfolio? 
 _.k  ik sVZQksfy ;k s esa fuos' k dksa d h : fp  vf/kd  D ;k sa gksrh gS\  _.k  i ksVZQksfy ;k saa esa fuos' k 
 d j rs le; fd u d k jd ksa i j  fop kj  dj uk  vk o' ;d  gS\  
 
5. Discuss the various sources from which funds can be raised by both existing as well as new 
 companies for implementing their projects. 
 orZek u rFk k  u;h d Ei fu;k sa }k j k vi uh i fj ;kstuk vksa d k s fØ ;k fU or dj us gsrq fd u lzk srksa 
 ls d k s"k  izk Ir fd , tk rs gSa\  foosp uk  djsaa A 
 
6. What provisions do you think are there in SEBI regulations to protect the interest of 
 investors? Explain. 
 vk i ds fop k j  esa H k kj rh; i zfrH k wfr ,oa fofue;  ck sMZ d h fu;ek oy h esa  ,sls d k Su& d kSu ls 
 i zk o/kk u gSa ftuls fuos' k d ksa d s fgrk sa d h j {kk  gks ld rh gS\  O;k [;k  d jsa A 
 
7. Point out the differences between 'Leasing' and 'Hire purchase'. What are the advantages of 
 leasing an asset instead of buying it? 
 i V~Vk  vkSj  fd j k ;k & Ø ; esa vU rj  d k  mY ys[k  d j sa A fd lh lEi fÙ k  d k s [k j hnus d s ctk , 
 i V~Vk ¼y ht½  i j  ysus ls  D ;k  y kH k  gksrs gSa\      
 
8. Explain the term 'Trade Risk' and discuss the concepts of internal and external risks. 
 ^ O;k i kj& tksf[k e* D ;k  gS\ O;k [;k  d jsa A vk U rfj d  ,oa ok á  tksf[k e d h vo/k k j.kk vksa d h 
 foosp uk  dj sa A 
9. Explain the concept of insurance and describe its important functions.  
 chek  d h vo/k kj .k k  d h O;k [;k  d jsa rFk k  b ld s egRoi w.k Z d k ;ksZa d k  o.k Zu d jsa A 
10. Discuss IRDA regulations for protection of the interests of policy holders. 
 chek /k kj d ksa d s fgrk sa d h j {kk  ds fy , chek  fu;eu ,oa fod k l vf /k d j .k  ds fu;ek sa 
 d h foosp uk  djsa A 
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Nalanda Open University 
Annual Exam-2010, Diploma Course 

Post Graduate Diploma in Journalism & Mass Communication [PGDJMC] 
(Introduction to Journalism and Mass Communication) 

Paper-I 
Time: 3.00 Hrs.                                               Full Marks: 80 

 
Answer any Five Questions. All questions carry equal marks. 

f dU gh a i k¡ p  iz'u ksa ds m Ù k j nh f t ,  A lHkh  iz'u k sa ds vad l eku  gSa Af dU gh a i k¡ p  iz'u ksa ds m Ù k j nh f t ,  A lHkh  iz'u k sa ds vad l eku  gSa Af dU gh a i k¡ p  iz'u ksa ds m Ù k j nh f t ,  A lHkh  iz'u k sa ds vad l eku  gSa Af dU gh a i k¡ p  iz'u ksa ds m Ù k j nh f t ,  A lHkh  iz'u k sa ds vad l eku  gSa A     
    

3. What is Communication? Write its importance. 
lap k j D; k  gS\ blds egRo  dks f yf [ k , A 

 
2.  Write an essay on 'Mass Media and Society'. 

^ ek l eh f M; k vkSj lekt *  i j , d ys[ k  f yf [ k , A 
 
3. Discuss the new trends in Print Media.  

f iaV  eh f M; k dh  u ;h  izo `f r dks f yf [ k , A 
 
4. Describe with examples the characteristics of Electronic Media. 

m nk gj.kksa ds lk Fk  by sDV ª kWf ud eh f M; k dh  f of 'k" V r k vksa i j izdk 'k  Mk f y ,  A  
 
5. Write the origin of the Press in India. 
 Hkk jr  esa i zsl ds m n~ Hko  dks f yf [ k , A  
 
6. Describe the nature of New Communication Technologies. 
 u bZ lap k j izkS| ksf xdh  ds L o: i  dk  o .kZu  dhf t , A  
 
7. Write the main News and Feature Agencies of India. 
 Hkk jr  ds egRo i w.kZ lek p k j vkSj Qh p j , taslh  dks f yf[ k ,  A  
 
8. Critically examine the role of Film in society. 
 lekt  esa f QYe dh Hkwf edk  dh  f o osp u k  dh f t,  A  
 
9. Write important Principles and Ethics of Journalism. 
 i =dk f jr k  ds egRo i w.kZ f l)k U r ksa vkSj u hf r ; ksa dks f yf [ k,  A  
 
10. Discuss the following: 
 f u Euf yf [ k r dk  fo osp u  dhft ,  % 
 (a) Prasar Bharati    i zlk j Hkk jr h  
 (b) Impact of good magazine  vPN h  if =dk  dk  izHkko  
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Nalanda Open University 
Annual Exam-2010, Diploma Course 

Post Graduate Diploma in Journalism & Mass Communication [PGDJMC] 
(Mass Media and Society) 

Paper-II 
 

Time: 3.00 Hrs.                                               Full Marks: 80 
 

Answer any Five Questions. All questions carry equal marks. 
f dU gh a i k¡ p  iz'u ksa ds m Ù k j nh f t ,  A lHkh  iz'u k sa ds vad l eku  gSa Af dU gh a i k¡ p  iz'u ksa ds m Ù k j nh f t ,  A lHkh  iz'u k sa ds vad l eku  gSa Af dU gh a i k¡ p  iz'u ksa ds m Ù k j nh f t ,  A lHkh  iz'u k sa ds vad l eku  gSa Af dU gh a i k¡ p  iz'u ksa ds m Ù k j nh f t ,  A lHkh  iz'u k sa ds vad l eku  gSa A     

    
4. Discuss the present condition of women in Indian Society. 

Hkk jr h ;  lekt  esa ef gy k vksa dh  oÙ kZeku  n'kk  dh f o osp u k  dhf t , A 
 
2.  Write in brief the different policies of Mass Media. 

ek l eh f M; k  dh  f o f Hk Uu  u hfr ; ksa dks la{ ksi  esa f yf [ k , A 
 
3. What is Development? Write the dimensions of Development Communication. 

f o dk l D; k  gS\ f o dk l lap k j ds vk ; k eksa dks f y f [ k,  A 
 
4. Write the role of Development Communication in Agriculture. 

d̀f " k  esa f o dk l lap k j dh  Hkwf edk  dks f yf [ k , A  
 
5. Write an essay on ' Environment and Media'. 
 ^ i ; kZo j.k  vkSj eh f M; k * i j , d yss[ k  f yf [ k , A  
 
6. Describe the importance of women in Media. 
 eh f M; k  esa u k f j; ksa ds egRo  dks f yf [ k , A  
 
7. Write the role of media in globalization. 
 o S'o h dj.k  esa eh f M; k dh Hkwfedk  dks f y f[ k ,  A  
 
8. Discuss the various aspects of International Communication. 
 vU r jkZ" V ªh ; lap k j ds fo f Hk Uu  i gyqvksa dks f yf [ k , A  
 
9. Write the salient features of Constitution of India. 
 Hkk jr h ;  laf o / kku ds izeq[ k  fo 'ks" k r k vksa dks fy f [ k , A  
 
10. Discuss the following: 
 f u Euf yf [ k r dk  fo osp u  dhft ,  % 
 (a) Responsibilities of the press  i zsl ds m Ù k jnk f; Ro  
 (b) Human Rights     eku o k f / kdk j 
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Nalanda Open University 
Final Exam, 2010 

Post Graduate Diploma in Journalism and Mass Communication [PGDJMC] 
Paper-IV (Public Relations) 

 
Time: 3.00 Hrs.               FM: 80 Marks 

Answer any five questions. All questions carry equal marks. 
fd U gha i k ¡ p  iz' uk sa d s mfd U gha i k ¡ p  iz' uk sa d s mfd U gha i k ¡ p  iz' uk sa d s mfd U gha i k ¡ p  iz' uk sa d s m Ù k j  nhft, A Lk H k h iz' uk sa d sÙ k j  nhft, A Lk H k h iz' uk sa d sÙ k j  nhft, A Lk H k h iz' uk sa d sÙ k j  nhft, A Lk H k h iz' uk sa d s  v ad  lek u g Sa A v ad  lek u g Sa A v ad  lek u g Sa A v ad  lek u g Sa A     

 
1. Define Public Relations and write its importance. 
 t u lEi dZ dks i f jHkk f " k r dhft ,  vkSj bldss egRo  dks f y f [ k , A  
2. Write the qualities and responsibilities of a Public Relation officer. 
 t u lEi dZ vf/ kdk jh  ds xq.kksa vkSj nk f ; Ro ksa dks f yf [ k , A  
3. Describe the principles of Public Relations. 
 t u lEi dZ ds f l)k U r ksa dk  o .kZu  dhf t , A  
4. Write the role of a PRO in a public sector. 
 i f C y d lsDV j esa f dlh tulEi dZ vf / kdk jh dh  Hkwf edk  dks f yf [ k , A  
5. Describe the origin and growth of Public Relations. 
 t u lEi dZ ds m n~ Hko  vkSj f o dk l dks f yf [ k , A  
6. Discuss the modern trends in Public Relations. 
 t u lEi dZ ds vk / kqf u d izo `f Ùk ; ksa dh  f o osp u k  dh f t,  A  
7. Describe the role of a public relations in a private sector. 
 i zkbo sV  lsDV j esa tu lEi dZ dh  Hkwf edk  f yf [ k , A      
8. Write an essay on 'Educational Institutions and Public Relation'. 
 ^ 'kS{ k f .kd laL Fkku  vkSj t u laEi dZ*  i j , d ys[ k  f yf [ k , A  
9. Discuss the concept of Corporate Public Relations. 
 dk ji ksjsV  t u lEi dZ dh  vo/ kk j.kk  dks f yf [ k , A  
10. Discuss the following:- 
 f u Euf yf [ k r dk  fo osp u  dhft ,  %& 
 (a) Feedback     ¼i zf r iqf " V ½   
 (b) Advertisement and Public Relations ¼f o K k i u , oa t u lai dZ½ 
  

 �  

 
 

f i zaV  f e f M ; k  ,o a by sD Vªk Wf u d  f e f M ; k  lE c U /k h  v k o ' ; d  lwp u kf i zaV  f e f M ; k  ,o a by sD Vªk Wf u d  f e f M ; k  lE c U /k h  v k o ' ; d  lwp u kf i zaV  f e f M ; k  ,o a by sD Vªk Wf u d  f e f M ; k  lE c U /k h  v k o ' ; d  lwp u kf i zaV  f e f M ; k  ,o a by sD Vªk Wf u d  f e f M ; k  lE c U /k h  v k o ' ; d  lwp u k     
 

 PGDJMC ds o Sls f o | k F k hZ] f t Ugk sau s i= &V ds v Ur x Zr  iwo Z  e sa v k ; k sf t r  f izaV  
f e f M ; k  ,o a bysDVªk Wf u d  f e f M ; k  dk  izf ' k { k .k  izk I r  u gh a f d ; k  gS] dk s lwf pr  f d ; k 

tk r k  gS f d  f nu kad  1 8 - 0 3 - 2 0 1 0 ls bys DVªk Wf u d  f e f M ; k  dk  izf ' k { k .k  izk jaH k  gk sx k A  
lH k h  lE c f U/k r  f o | k F k h Z f nu k ad & 1 6 - 0 3 - 2 01 0  dk s i jh { k k  le k f I r  ds c k n] u k y Un k  
[k qyk  f o ' o f o | k y;  ds i jh { k k  f o H k k x  ls f izaV  f e f M ; k  ,o a bys DVªk Wf u d  f e f M ; k  dk  
f o L r `r  dk ; ZØe  dh  izf r f yf i izk I r  d j ysax s A  f tu  f o | k f F kZ; k sa u s izf ' k { k .k  izk I r  d j 
f y; k  gS m Ugsa  b l i zf ' k { k .k  e sa lf E e f yr  g k su s dh  v k o ' ; d r k  u gh a gS A  
          dqylf po  



Nalanda Open University 
Annual Exam-2010, Diploma Course 

Post Graduate Diploma in Marketing Management [PGDMM] 
(Consumer Behaviour) 

Paper-I 
Time: 3.00 Hrs.                                                Full Marks: 80 

 
Answer any Five Questions. All questions carry equal marks. 

f dU gh a i k¡ p  iz'u ksa ds m Ù k j nh f t ,  A lHkh  iz'u k sa ds vad l eku  gSa Af dU gh a i k¡ p  iz'u ksa ds m Ù k j nh f t ,  A lHkh  iz'u k sa ds vad l eku  gSa Af dU gh a i k¡ p  iz'u ksa ds m Ù k j nh f t ,  A lHkh  iz'u k sa ds vad l eku  gSa Af dU gh a i k¡ p  iz'u ksa ds m Ù k j nh f t ,  A lHkh  iz'u k sa ds vad l eku  gSa A     
    

5. What is decision process? Discuss the influence of individual and external determinants on 
the decision process. 
f u .kZ;  izf Ø; k  D; k  gS\ f u .kZ;  izf Ø; k  i j O ; f Dr xr  ,oa c k á f u / kkZjdksa ds i zHkko  dk  f o osp u  dh f t,  A 

 
2. How would you use the VALS II lifestyle profiles to develop the promotional strategy for a 

range of sports shoes? Identify the segments you would target and explain the reasons for 
your choice. 
[ ksy  ds t qr ksa dh  , d lh ek  ds i zp k j j.ku h f r  ds f o dk l gsr q vk i  o h -, -, y -, l¼VALS)-II t h o u  
'kSy h  dk  f dl izdk j m i ; ksx djsaxs A  vk i  m u  vu qHkk xksa dh  i gp k j djsa f t U gsa vk i  y f { kr  djsaxs r Fkk  
vi us i lU n ds dk j.kksa dh O ; k [ ; k djsa A  

 
3. What is organisational buying behaviour? Describe its characteristics and differentiate it from 

individual buying behaviour. 
laL Fkk xr  Ø;  O ; o gk j D; k  gS\ bl dh  f o 'ks" k r k vksa d k  o .kZu  dh f t ,  ,o a O ; f Drxr  Ø;  O ; o gk j ls 

bldk  var j L i " V dhf t , A 
 
4. What is meant by subliminal perception? Discuss subliminal techniques. 

vo p sr u vo c ks/ ku  ls D; k  r k Ri ; Z gS\ vo psr u  r du h dksa dh  f o osp u k  dhf t , A  
 
5. Define the term consumer motive. Do the Psychogenic motives have superiority over the 

physiological ones? 
 m i HkksDr k  vf Hk izsj.k  i n dks i f jHkk f " kr  dhf t , A  D; k eu kst f u r  vf Hk izsj.k  dh  'kk jh f jd vf Hk izsj.k  i j 

i z/ kku r k gksr h gS\ 
 
6. Explain the conceptualisation and formation of consumer attitude and describe the linkage 

among the consumer beliefs, attitude and purchase intentions. 
 m i HkksDr k  eu kso `f r  ds vo / kk j.kh dj.k  , o a f u ekZ.k  dh  O ; k [ ; k  dh f t,  , oa m i HkksDr k  f o 'o kk l]  eu kso `f Ùk 

, o a Ø;  bjk nk  ds c hp  ds la; kst u ksa dk  m Yy s[ k  dhf t , A  
 
7. What do you understand by the term "Memory"? Discuss its structure and functions. 
 ^ ^ L ej.k * *  i n ls vk i D; k le>r s gSa\ bldh  lajp u k , oa dk ; ksZ dh  f o osp u k  dh ft ,  A  
 
8. Define personality and Self Concept and explain how personality and self concept affect 

consumer behaviour? 
 O ; f Dr Ro , oa vk Re vo / kkj.kk  dks i f jHkk f " k r dhf t , r Fkk  O ; k[ ; k  dh f t,  dh O ; f Dr  , oa vk Re 

vo / kk j.kk  dSls m i HkksDr k  O ;o gk j dks i zHkk f o r djr k  gS\  
 
9. What is reference group? Discuss the types of reference group. 
 lanHkZ lewg D; k  gS\ lanHkZ lewg ds i zdk jksa dh  f oo sp u k dh ft ,  A  
 
10. Discuss the concept of cognitive dissonance and its implication for marketing decision. 
 laK ku k Red vlao k f nr k  dh  vo / kk j.kk  r Fkk  f o i .ku fu .kZ;  esa blds fu f gr k FkZ dh  f oo sp u k  dh t , A  

    

����        ���� 
Nalanda Open University 

Annual Exam-2010, Diploma Course 



Post Graduate Diploma in Marketing Management [PGDMM] 
(Sales and Distribution Management) 

Paper-II 
Time: 3.00 Hrs.                                                Full Marks: 80 

 
Answer any Five Questions. All questions carry equal marks. 

f dU gh a i k¡ p  iz'u ksa ds m Ù k j nh f t ,  A lHkh  iz'u k sa ds vad l eku  gSa Af dU gh a i k¡ p  iz'u ksa ds m Ù k j nh f t ,  A lHkh  iz'u k sa ds vad l eku  gSa Af dU gh a i k¡ p  iz'u ksa ds m Ù k j nh f t ,  A lHkh  iz'u k sa ds vad l eku  gSa Af dU gh a i k¡ p  iz'u ksa ds m Ù k j nh f t ,  A lHkh  iz'u k sa ds vad l eku  gSa A     
    

6. Discuss the major steps in the strategy formulation process of sales management and explain 
how do the sales objectives affect the designing of Sales Strategy.  
f o Ø;  izc a/ ku  dh  j.ku hf r  fu ekZ.k  i zf Ø; k  ds i zeq[ k  dn eksa dh  f o osp u k  dh ft ,  r Fkk O ; k [ ; k  dhf t , fd 
f o Ø;  m ís';  f dl izdk j f oØ;  j.ku hf r  ds izk : i .k  dks izHkk f o r  djr k  gS A 

 
2. Discuss the various stages of personal selling process.  

O ; f Dr xr f o Ø;  izf Ø; k  ds fo f Hk U u p j.kksa dk  f o osp u  dh f t , A  
 
3. What is BDI? What are its specific advantages? 

c h -Mh -vkbZ D; k  gS\ bldss f o f 'k" B y k Hk  D; k  gSa\ 
 
4. Discuss the following: 

f u Eu kf dar  dk  f oosp u  dhf t, %& 
(a) Oral communication   ekSf [ kd lEizs" k .k  
(b) Written communication  f y f [ kr  lEizs" k .k  

 (c) Interpersonal communication  vU r oSZf Dr d lEi zs" k .k  
 
5. Define negotiation and explain different steps of negotiation. 
 le>kSr k  ¼eksy &r ksy ½ dks i f jHkk f " k r  dh f t,  , oa le>kSr ksa ds f of Hk U u p j.kksa dh  O ; k[ ; k  dhf t , A  
 
6. What are the objectives of sales presentation? How can these objectives be met when a 

company is launching: 
 f o Ø;  izL rqr h dj.k  ds dkSu &dkSu  ls m ís';  gSa\ ; s m ís' ;  dSls iwjs gksr s gSa t c  ,d dEi u h % 
  (i) A new software   , d u ; k lk ∂V os; j y k r k  gS A 
  (ii) A new medicine in the market c kt k j esa u bZ nko k  y kr k  gS A  
  (iii) A new residential project  , d u bZ vko k lh ;  m Ri k n yk r k  gS A 
  
7. What is job analysis? Discuss the importance of job analysis for better sales force 

management. 
 dk ; Z f o 'ys" k .k  D; k  gS\ f o Ø;  deh Z ds m Rd̀" V  izc U / ku esa dk ; Z f o 'ys" k .k  ds egR o  dh  fo osp u k  dh ft, 

A  
 
8. What is Compensation? Discuss types of direct and indirect Compensation. 
 { k f r iwf rZ D; k  gSa\ i zR; { k  , oa vizR; { k  { k f r iwf rZ ds izdk jksa  dh  f o osp u k  dh f t,  A  
 
9. What is sales forecast? Discuss the distinct advantages of sales forecsting. 
 f o Ø;  iwo kZuqeku  D; k  gS\ f oØ;  iwo kZu qeku  ds [ kk l Qk ;nksa dh  fo osp u k  dhf t , A  
 
10. Discuss the process of designing a sales organization. 
 f o Ø;  laxBu  ds f Mt kbf uax dh  izf Ø; k  dh  f o osp u k  dhf t ,  A  
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Nalanda Open University 
Final Exam, 2010 

Post Graduate Diploma in Marketing Management [PGDMM] 
(Product Management) 



Paper-III 
Time: 3.00 Hrs.               FM: 80 Marks 

Answer any five questions. All questions carry equal marks. 
fd U gha i k ¡ p  iz' uk sa d s mfd U gha i k ¡ p  iz' uk sa d s mfd U gha i k ¡ p  iz' uk sa d s mfd U gha i k ¡ p  iz' uk sa d s m Ù k j  nhft, A Lk H k h iz' uk sa d sÙ k j  nhft, A Lk H k h iz' uk sa d sÙ k j  nhft, A Lk H k h iz' uk sa d sÙ k j  nhft, A Lk H k h iz' uk sa d s  v ad  lek u g Sa A v ad  lek u g Sa A v ad  lek u g Sa A v ad  lek u g Sa A     

 

1. Distinguish between the following giving suitable examples: 
 m i ;qDr  m nk gj.k  ds lk Fk  fu Eu k f dar  esa vU r j L i" V  dh f t , % 
 (a) Product line and Product mix  m Ri k n y kbu , oa m Ri k n f eDl 
 (b) Shopping and Speciality goods  [ k jh nnk jh  o Lrq , o a fo 'ks" k  oL r q 
 (c) Width and consistency of product line  p kSM+kbZ , o a vf o jks/ k  m Ri k n y kbu 
2. Discuss the changing role of managers in changing product/market environment. 
 m Ri k n@ c kt k j ds c ny rs o k rko j.k  esa i zca/ kdksa dh  c nyrh  Hkwf edk  dk  f o osp u  dh ft , A  
3. Briefly discuss the systematic approach to product planning using probability estimate. 
 m Ri k n f u ; kst u  ds i zf r  lqO ; o f L Fk r  mi k xe dh  f oo sp u k  laHkk O ; r k  vuqeku  dk  m i ; ksx djr s gq,  
 dh f t , A  
4. Product line decisions are crucial and vital in a corporation. Examine this statement and 
 discuss the factors influencing the product line decisions.  
 m Ri k n y kbu  fu .kZ;  , d dkWji ksjs'ku  ds f y ,  f u .kkZ; d , o a egRo i w.kZ gksr k  gS  A  bl dFku  dk  
 i jh { k .k  dhf t , r Fkk  m Ri k n y kbu  fu .kZ; ksa dks izHkk f o r  dju s o kys dk jdksa dk  f o osp u  dhf t , A  
5. Describe the various stages of the product life cycle. How might a company's  advertising 
strategies differ during the different stages of the product life cycle?  
 m Ri k n t ho u p Ø ds f o f Hk Uu  p j.kksa dk  o .kZu  dh f t,  A  m Ri k n t h ou  p Ø ds fo fHk U u  p j.kksa  ds 
nkSjku  dSls f dlh dEi uh  dh f o K ki u j.ku hf r  esa vU r j vk r k  gS\ 
6. Explain the concept of brand equity and examine the various method of brand valuation. 
 c zkaM leǹf " V  dh  vo / kk j.kk  dks L i " V  dhf t ,  , oa c zkaM ewY; kadu  dh  f of Hk U u i )f r ; ksa dk  i jh { k .k 

dh f t , A  
7. Explain the concept of product pricing and discuss factors influencing pricing  decisions. 
 m Ri k n dh er  fu / kkZj.k  dh  vo / kk j.kk  dh  O ; k [; k  dhf t,  r Fkk  dh er  f u/ kkZj.k  f u .kZ; ksa dks i zHkk f o r  djus 

o ky s dk jdksa dh  f o osp u k  dhf t ,  A     
8. What do you understand by the term product positioning? What are the key 
 considerations in designing a positioning strategy for a product? Discuss the alternative 
 bases of positioning that you can apply for 
 (i) A toothpaste 
 (ii) Cornflakes 
 m Ri k n L Fkku h dj.k  i n ls vk i  D; k  le>r s g Sa\ f dlh  m Ri k n ds f y ,  L Fkku h dj.k  j.ku h f r  vf HkdYi u 

dh  eq[ ;  c k rsa D; k  gSa\ V qF k i sL VV qF k i sL VV qF k i sL VV qF k i sL V  ,oa d kWu ZQ~y SD ld kWu ZQ~y SD ld kWu ZQ~y SD ld kWu ZQ~y SD l  ds L Fkku h dj.k  ds o Sdf Yi d vk / kk jksa dh  f o osp u k  dhf t , 
f t u dk vk i  iz; ksx djsaxs A  

9. (i)  Describe the sources of row product ideas.  
    u ;s m Ri k n / kk j.kk vksa ds L =ksr ksa dk  o .kZu  dhf t , A  

(ii)  How would you use Benefit Structure Analyses to generate new product-ideas for 
Edible oil and Mosquito Repellent?  

 [ kk |  r sy[ kk |  r sy[ kk |  r sy[ kk |  r sy  , oa e PN j  f u jks/ k de PN j  f u jks/ k de PN j  f u jks/ k de PN j  f u jks/ k d  ds f y ,  u bZ / kk j.kk  m Ri f Ù k  gsr q y k Hk  lajp u k  f o 'y s" k .k  dk  vk i 
 m i ; ksx f dl izdk j djsaxs\ 
10. What is test marketing? Discuss the issues in test marketing. 
 t k¡ p  f o i .ku  D; k gS\ t k¡ p ds eqíksa dk  f oo sp u dh ft,  A  

 �  



Nalanda Open University 
Final Exam, 2010 

Post Graduate Diploma in Marketing Management [PGDMM] 
(International Marketing) 

Paper-IV 
Time: 3.00 Hrs.               FM: 80 Marks 

Answer any five questions. All questions carry equal marks. 
fd U gha i k ¡ p  iz' ufd U gha i k ¡ p  iz' ufd U gha i k ¡ p  iz' ufd U gha i k ¡ p  iz' u k sa d s mk sa d s mk sa d s mk sa d s m Ù k j  nhft, A Lk H k h iz' uk sa d s v ad  lek u g Sa AÙ k j  nhft, A Lk H k h iz' uk sa d s v ad  lek u g Sa AÙ k j  nhft, A Lk H k h iz' uk sa d s v ad  lek u g Sa AÙ k j  nhft, A Lk H k h iz' uk sa d s v ad  lek u g Sa A     

 

1. Distinguish between the following :- 
 fuEuk fd ar esa foH k sn  L i "V d hft, %& 
  (i)  International marketing and Foreign trade 
    ¼vU rj kZ"Vª h; foi .k u ,oa fons' k h O;ki kj ½ 
  (ii)  Ethnocentric and Polycentric orientations  
   ¼ùtk fr d sfU nzr ,oa cgq/k k fj Ro d sfU nzr vfH k foU ;kl½   
  (iii)  Direct and Indirect distribution 
     ¼i zR;{k  ,oa vizR;{k  forj .k ½ 
2. Discuss the various theories of international trade. 
 vU rj kZ"Vª h; O;k i kj  ds fofH k U u fl)kU rksa d h foosp uk  d hft, A 
3. Comment upon the role of service institutions in developing India's international trade. 
 H k kj rh; vU rj kZ"Vª h; O;k i kj  ds fod k l esa lsok  laL Fk k uksa d h H kwfed k  ij  fVIi .kh 
 d jasA  
4. How would you undertake a cultural analysis of a foreign market? 
 ,d  fons' k h ck tkj  dk  lk aLd̀frd  fo' y s"k .k  vk i d Sls d jsax s\   
5. What do you mean by Political environment? Discuss the major  components that make  up 

political risk. 
 j k tuhfrd  ok rk oj .k  ls vk i  D ;k  le>rs  gSa\  j k tuhfrd  tk sf[k e x Bu d s eq[; 
 rRok sa d h foosp uk  d hft, A 
6. Explain different forms of Regional Economic Grouping. 
 {ks=h; vk fFk Zd  lewghd j .k  ds fofH k U u : i ksa d h O;k [;k  d hft, A 
7. Briefly discuss the broad changes that have taken place in India's EXIM Policy since 
 independency. 
 Lora=rk  i zk fIr ds ck n  ls H k kj rh; vk ;k r& fu;k Zr uhfr esa g q, O ;k i d  i fj orZu dk 

laf{k Ir foosp u d hft, A    
8. Whay are the documents needed in export and import? Discuss the contents and 
 significance of Principal export documents. 
 vk ;k r& fu;kZr esa D ;k as i zys[k ksa d h t: j r gksrh gS\  izeq[k  fu;k Zr i zys[k ksa d s fo"k ; oL rq 

,oa egRok sa d h foosp uk d hft, A 
9. What do you mean by International advertising strategy? Explain elements of advertising 

strategy. 
vU rj kZ"Vª h; foKk i u j .kuhfr ls vk i d k  D ;k  rkRi ;Z gS\  vU rj kZ"Vª h; foKk i u  j .k uhfr ds 
rRok sa d h O;k [;k  d hft, A  

10. Give an overview of the International Physical distribution management. 
 vU rj kZ"Vª h; H k kSfrd  forj.k  izcU /k u d k  ,d  ǹ"; k  voyk sd u izL rqr d hf t, A 
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Nalanda Open University 
Final Exam, 2010 

Post Graduate Diploma in Marketing Management [PGDMM] 
(Marketing of Services) 

Paper- V 
Answer any five questions. All question carry equal marks. 

fd U gh i k ¡ p  iz' uk sa d s mÙ k j  nhft, A lH k h i z' uk sa d s v ad  lek u g Sfd U gh i k ¡ p  iz' uk sa d s mÙ k j  nhft, A lH k h i z' uk sa d s v ad  lek u g Sfd U gh i k ¡ p  iz' uk sa d s mÙ k j  nhft, A lH k h i z' uk sa d s v ad  lek u g Sfd U gh i k ¡ p  iz' uk sa d s mÙ k j  nhft, A lH k h i z' uk sa d s v ad  lek u g S a Aa Aa Aa A     
Time: 3Hrs         Full Marks: 80 

1. Discuss the services marketing mix and the services marketing triangle. 
lso k , ¡  f o i .ku f eDl ,oa lso k , ¡  f o i .ku  f =dks.k  dh  f oo sp u k  dh f t,  A  

2. Distinguish between the following with suitable examples. 
f u Eu kf dar  esa m fp r  m nk gj.k  ds lk Fk  f o Hksn dh f t,  A 
(a) Experience qualities and credence qualities  ¼vu qHko  xq.k  , oa lk [ k  xq.k ½ 
(b) Peripheral evidence and Essential evidence.  ¼i f j/ kh ; lk { ; , oa vko '; d lk { ; ½ 
(c) Facilitating Services and Supporting Services. ¼lqf o / kkdk jh  lso k , ¡  , oa leFkZu dk jh  

lso k , ¡ ½   
3. (i)   What are the various modes of service delivery in international trade? Discuss with 

the help of                   examples. 
vU r jkZ" V ªh ; O ; k i k j esa lso k  i znku  djus ds f of Hk U u r jhds D; k  gS\ m nk gj.k  ds lkFk  f o osp u  

dh f t , A  
(ii)  Discuss GATS and its implications for India. 

xSV ~ l , o a Hkk jr  ds f y , blds vk 'k ;  dh  f o osp u k  dh ft ,  A  
4. What are the basic differences between pricing of goods and pricing of services? Does 

characteristics of services influence their pricing? Discuss, taking each service characteristics, 
one by one? 

 o L rqvksa dk  ewY;  f u/ kkZj.k  , o a lso k vksa ds ewY;  f u / kkZj.k  ds c hp  cqf u; k nh vU r j D; k  gS\ D; k  lso k vksa 
dh  f o 'ks" k r k , ¡ m lds dh er  fu / kk jZ.k  dks izHkk f o r  djrh  gSa\ i zR; sd lso k  f o 'ks" k r k vksa dks c k jh &c k jh ls 
y sr s gq,  f o osp u k  djsa A  

5. (a) Discuss how consumer behaviour is different for services as compared to goods with 
regards to: 

f o osp u k  dhf t , f d dSls mi HkksDr k  O ; o gk j oL rqvksa dh  rqy u k  esa lso k vksa ds f y , f u Eu kaf dr  ds 
lac a/ k  esa vy x gksr k  gS A   

  (i) Information search ¼lwp u k  [ kkst ½ 
  (ii) Perceived risk  ¼eku k  t kus o ky k t ksf [ k e½ 

(b) Identify some ways in which you can improve the quality and performance of your 
service personnel. 

 dqN  r jh dksa dh  i gp ku dhft ,  ft lds } k jk  vk i vius lso k  df eZa; ksa dh  xq.ko Ù kk  , o a izn'kZu  
dks c sgr j dj ldrs gSa\ 

6. Briefly explain the 'Gaps Model of Service Quality'. Identify the causes of the gaps and 
suggest strategies to bridge the gaps. 

 lso k  xq.ko Ù kk  ds vU r jky  eksMy  dh  O; k [ ; k dh ft ,  A  vU r jky  ds dk j.kksa dh  i gp ku  dhf t , r Fkk  
vU r jky  dks i k V us dh  j.kuh f r dk  lq>ko  nh f t,  A  

7. Explain demand patterns and discuss strategies for matching capacity and demand. 
 ek¡ x izf r eku  dks L i " V dhft ,  , oa { k er k r Fkk  ek¡ x ds f ey ku dh j.ku hf r ; ksa dh f o osp u k  dhf t , A  
8. Explain the significance of retaining customers for service companies and identify the 

reasons for customer switching from one service provider to another service provider. 
 lso k  dEi f u; ksa ds f y , xzk gd i zf r / kk j.k ds egRo ksa dh  O ; k [ ; k  dh ft ,  r Fkk  xzk gdksa } k jk  , d lso k  

dEi u h  ls nwljs lso k  dEi uh esa t kus ds dk j.k  dh i gp ku  dhf t , A  
9. Describe the nature of tourism as a service industry and discuss the factors governing tourism 

supply and demand. 
 , d lso k  m| ksx ds :I k  esa i ; ZV u dh  i zd̀f r  dk m Yys[ k  dh ft ,  r Fkk  i ;ZV u  vki wf rZ eak x ds lHkh  

dk jdksa dh  f o osp u k  dh ft ,  A     
10. Discuss the major trends in the growth of telecom sector in India the last five years. 
 f i N ys i k¡ p o " kksZa esa Hkk jr  ds V sf y dkWe lsDV j dh  òf ) dh  izo `f r dh f o osp u k dht ,  A  
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Post Graduate Diploma in Marketing Management [PGDMM] 
(Management of Marketing Communication and Advertising) 

Paper-VI 
Time: 3.00 Hrs.                 FM: 80 Marks 

 
Answer any five questions. All questions carry equal marks. 

fd U gha i k ¡ p  iz' uk sa d s mfd U gha i k ¡ p  iz' uk sa d s mfd U gha i k ¡ p  iz' uk sa d s mfd U gha i k ¡ p  iz' uk sa d s m Ù k j  nhft, A Lk H k h iz' uk sa d s v ad  lek u g Sa AÙ k j  nhft, A Lk H k h iz' uk sa d s v ad  lek u g Sa AÙ k j  nhft, A Lk H k h iz' uk sa d s v ad  lek u g Sa AÙ k j  nhft, A Lk H k h iz' uk sa d s v ad  lek u g Sa A     
 

1. (a) Explain the concept of Marketing Communication. What are the sources of  
   misunderstanding in Marketing Communication? 
 fo i .k u  lEi zs" k .k  dh v o /k k j .k k  dh O ; k [ ; k dhft ,  A  fo i .k u  lEi zs" k .k  esa xy r Qgeh d s 

L =k sr  D ; k  gS\ 
 (b) Briefly explain the types of promotion methods available to a marketer. 
 , d fo i .k u  dr k Z dk s mi y C/k  izk sRlk gu  fo f/k  ds fo fHk Uu  izdk j k sa dh laf { k Ir  O ; k [ ; k 

dhft , A  
2. What do you understand by the decision-making framework of promotional strategies? 
 What  are its components and stages? 
 i zk sRlk gu  j .k u hfr  ds fy ,  fu .k Z;  y su s dh : i j s[ k k  ls v k i  D ; k  le>r s gaS\  b lds  dk Su & dk Su  

ls r Ro  , o a p j .k  gSa\ s 
3. What do you know about message design and positioning? Discuss the importance of 
 message design and message development as two critical components of an advertisement. 
 lan s'k  fMt k b u  , o a L Fk k iu  ds c k j s esa v k i  D ; k t k u rs gSa\  , d fo Kk i u  ds n k s lw{ e r Ro k sa 
 lan s'k  fMt k b u  , o a lan s'k  fo dk l ds eg Ro k sa dh fo o s p u k  dhft ,  A  
4. (i) What is the meaning of creativity, and how it is different from innovations. 
  J t̀ u k Red dk  D ; k  v Fk Z gS]  v k Sj  ; g uwr u  O ; o gk j  ls dSls fHk Uu  gS\  
 (ii)  What are the job responsibilities of the Creative Director and the Media Director?  
   Discuss in detail. 
  J t̀ u k Red fu n s'k d , o a eh fM; k  fu n s'k d d s dk ; Z m Ùk j n k f; Ro  D ; k  gSa\    
   fo L r k j  ls fo o fsp r  dj sa A 
5. What are the techniques available for measuring the effectiveness of an advertising 
 campaign? Discuss any one technique in detail with suitable examples. 
 , d fo Kk i u  v fHk ; k u  ds i zHk k o 'k hy r k  dks ek i u s ds fy ,  m i y C/k  r du hd D ; k  gS\  fdlh  , d 

r du hd dk  fo o sp u  fo L r k j  ls m iZ; qD r  m n k gj .k  ds  lk Fk  dhft ,  A  
6. Explain in detail the media selection process and discuss factors of media selection. 
 ehf M; k  p ; u  i zfØ; k  dh  O ; k [ ; k  fo L r k j  ls dhft ,  r Fk k  ehfM; k  p ; u  ds  dk j dk sa dh fo o sp u k  

dht ,  A  
7. What are the fundamental differences between internet advertising and conventional form 
 of mass media advertising? Discuss.  
 b UV j u sV  fo Kk i u  , o a ek l eh fM; k  fo Kk i u  ds i j Ei j k xr  : i  esa D ; k  v k /k k j Hk wr  v Ur j  gS\  

fo o sp u k  dj sa A     
8. Differentiate between sales promotion and personal selling. Also discuss the situations  in 
 which the sales promotion schemes and personal selling would be more effective  than mass 
 media advertising? 
 fo Øh lao /k Zu  , o a O ; fD r x r  fo Øh ds c hp  v Ur j  L i " V  dhft ,  A  m u  fL Fk fr ; k sa dh Hk h fo o sp u k  

dhft ,  ft l es fo Øh lao /k Z u  ; k st u k , ¡  , oa O ; fD r xr  fo Øh ek l ehf M; k  fo Kk i u  ls T ; k n k  i zHk k o h 
gk saxh\  

9. Discuss the meaning scope and types of direct marketing. 
 i zR; { k  fo i .k u  ds v FkZ]  { k s= , o a i zdk j k sa dh fo o sp u k dht ,  A  
10. Write an essay on role of an advertising agency in modern day marketing situation. 
 v k /k qfu d fn u k sa ds fo i .k u  fL Fk fr  esa fo Kk i u  , t salh dh Hk wfe dk  i j  , d fu c a/k  fy [ k sa A  
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Annual Exam-2010, Diploma Course 
Post Graduate Diploma in Yogic Studies [PGDYS] 

(Basic Concept of Yoga) 
Paper-I 

 
Time: 3.00 Hrs.                                               Full Marks: 80 

 
Answer any Five Questions. All questions carry equal marks. 

f dU gh a i k¡ p  iz'u ksa ds m Ù k j nh f t ,  A lHkh  iz'u k sa ds vad l eku  gSa Af dU gh a i k¡ p  iz'u ksa ds m Ù k j nh f t ,  A lHkh  iz'u k sa ds vad l eku  gSa Af dU gh a i k¡ p  iz'u ksa ds m Ù k j nh f t ,  A lHkh  iz'u k sa ds vad l eku  gSa Af dU gh a i k¡ p  iz'u ksa ds m Ù k j nh f t ,  A lHkh  iz'u k sa ds vad l eku  gSa A     
    

1. ;k sx  'k j hj ] eu rFk k  vk Rek  d k  foKk u gS& foosp uk  d hft, A 
 
2. ^ ;e vk Sj  fu;e j k t;k sx  d h lk /k uk  ds fy ;s n`<+ vk /k k j  iznk u d j rs gSaÞ &  O;k [;k 

d hft, A 
 
3. uk M+h ' kks/k u izk .k k ;k e d k  i fj p ; nhft, ,oa b lds egRo] mi ;k sfxrk  rFk k izH k k oksa d h 

foosp uk  d hft, A 
 
4. ;k sx funzk  d h oSKk fud rk  d h foosp uk  d j rs gq, thou e sa b ld s mi ;k sx ksa i j  i zd k 'k 

Mk fy ,A ;ksx funzk  ds vH ;k l d h fof/k  dk  i fj p; nhft, A 
 
5. "k V~d eZ D ;k  gS\  b lds i zd kj ksa d h foosp uk  d ht, A 
 
6. d eZ d h izd `fr ,oa fl )k U r d h foosp uk  d hft, A 
 
7. H k fD r;ksx  ls D ;k  vk i le>rs gSa\  b ld s fofH k Uu i zd k jksa d h p p kZ lk snkgj .k  d hft, A 
 
8. H k ksT; i nk Fkk sZ d k  jk lk;fud  ox hZd j .k  dj rs gq, mud s  i zk fIr d s  L =k srk sa d h foosp uk 

d hft, A 
 
9. larqfy r H k kstu ls D ;k  le>rs gSa\  larqfy r vk gk j  ls lEcfU /k r vk ;qosZfnd  vo/kkj .kk  d h 

O;k [;k  d hft, A 
 
10. vk J e O;oL Fkk  ls D ;k  le>rs gSa\  vk J eksa d s foH kk tu d h fooj .k h i zL rqr d hft, A 
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Paper-II, (Human Existence and Systems) 

 
Time: 3.00 Hrs.                                               Full Marks: 80 

   
Answer any Five Questions. All questions carry equal marks. 

f dU gh a i k¡ p  iz'u ksa ds m Ù k j nh f t ,  A lHkh  iz'u k sa dsf dU gh a i k¡ p  iz'u ksa ds m Ù k j nh f t ,  A lHkh  iz'u k sa dsf dU gh a i k¡ p  iz'u ksa ds m Ù k j nh f t ,  A lHkh  iz'u k sa dsf dU gh a i k¡ p  iz'u ksa ds m Ù k j nh f t ,  A lHkh  iz'u k sa ds  vad l eku  gSa A vad l eku  gSa A vad l eku  gSa A vad l eku  gSa A     
    

1. L Fkwy  ' k j hj  rFk k  lw{ e ' kj hj  ds lEcU /k ksa d k s L i "V d hft;s A Lok L F; d h n`f"V ls b ld k 
D ;k  egRo gS\ 

 
2. ;k sx  fp fd Rlk  ds fl)k ark sa d h O;k [;k  d hft;s A  ;k sx  fp fd Rlk  d h D ;k lhek ;sa gSa\  
 
3. ' kj hj  ds ra=k sa d s i k j L i fj d  lEcU /kksa d k  fooj .k  nhft;s A m uesa  lap k j  ra=ksa d h 

mi ;k sfx rk  ij  izd k 'k  Mkfy , A 
 
4. vfL Fk ;k ¡  fd rus i zd k j  dh gk srh gS\  lH k h izd kj ksa d h foosp uk  d hft;s A  
 
5. j D r ok fgfu;k ¡  fd rus i zd k j  d h gksrh gSa\  b ud h laj p uk  ,oa d k ;Z d k  fooj .k  nhft;s A 
 
6. j D r d h laj p uk  dk  fooj .k  izL rqr d hft;s A 
 
7. ;k Sfx d  ' olu dk  lEiw.k Z fof/k  d k  fooj .k  nsrs gq, b ld s egRo d k  o.k Zu d hft, A 
 
8. eq= mRltZu i z.k k y h ds fofH k U u vax ksa d k  i fjp ; nsa A 
 
9. ek uo raf=d k  ra= d h laj p uk  dk  laf{k Ir fooj .k  izL rqr d hft, A 
 
10. vU r%Úk oh xzafFk ;k sa d s d k;Z d k  o.kZu d hft, A 
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Paper-III (Yoga and Mind Psychology and Yoga) 

 
Time: 3.00 Hrs.               FM: 80 Marks 

Answer any five questions. All questions carry equal marks. 
fd U gha i k ¡ p  iz' uk sa fd U gha i k ¡ p  iz' uk sa fd U gha i k ¡ p  iz' uk sa fd U gha i k ¡ p  iz' uk sa d s md s md s md s m Ù k j  nhft, A Lk H k h iz' uk sa d s v ad  lek u g Sa AÙ k j  nhft, A Lk H k h iz' uk sa d s v ad  lek u g Sa AÙ k j  nhft, A Lk H k h iz' uk sa d s v ad  lek u g Sa AÙ k j  nhft, A Lk H k h iz' uk sa d s v ad  lek u g Sa A     

 
1- euk sfoKk u d h i fjH kk "kk  nsrs gq, euk sofKk u ,oa ;k sx  ds chp  lEcU /k  L Fk k fi r  d hft, A
   
 

2- eu ,oa efL r"d  d s i kj L i fj d  lEcU /k ksa d ks l e>k ;sa rFk k  ek uo efL r"d  d h jp uk   ,oa 
d k ;ksZa d k s crk ,a A 
 

3- eu d s vk d kj k Red  i gy w ds fofH k U u vo;oksa d h foosp uk  d hft, A 
 

4- eu d s x R;k Red  i gyw ls lacaf/k r Ýk ;M d s n`f"Vd ks.k  d h fo' kn~ O;k [;k  d hft, A 
 

5- O;fD rRo d s ' k hy xq.k  ij ,d  fuca/k  fy f[k , A 
 

6- O;fÙ k Ro fod k l ls D ;k le>rs gSa\  O;fÙ k Ro fod k l ds lk ek ftd  dk jd ksa d h  foosp uk  
d hft, A 
 

7- O;fD rRo d s lEcU /k  esa ;k Sfx d  ǹf"Vd k s.k  dk  fo'y s"k .k  d hft, A 
 

8- vlek U ; O;fD rRo ls v k i dk  D ;k  rk Ri ;Z gS\  vlk ek U ; O;fD rRo d k  ox hZd j .k  
 d hft, A 
 

9- mRi fÙ k  ¼l̀f"V½  ls D ;k  le>rs gSa\  b ld s d k j .k ,oa i zd kj ksa d h foosp uk  d hft, A 
 

10- ' kj hj  rFkk  eu ls lacaf/k r fofH kU u ǹf"Vd k s.k ksa d h leh{k k  d hft, A 
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i zk ; k sf x d  ijh { k k  lE c U/ k h  dk ; ZØe  dh  lwp u ki zk ; k sf x d  ijh { k k  lE c U/ k h  dk ; ZØe  dh  lwp u ki zk ; k sf x d  ijh { k k  lE c U/ k h  dk ; ZØe  dh  lwp u ki zk ; k sf x d  ijh { k k  lE c U/ k h  dk ; ZØe  dh  lwp u k 
 
PGDYS  ds o rZeku  l= ds lHkh  f o| k f FkZ; ksa dks lwf pr  f d; k t k r k gS f d i = IV  , oa V dh  izk ; ksf xd d{kk , Wa 

, o a i jh { kk,Wa f u Euf yf [ k r dk ; Zdze ds vuqlk j vk ; ksf t r gksxh  %& 
 

dzek addzek addzek addzek ad     
izk; k sf xd d{kk  dh  izk; k sf xd d{kk  dh  izk; k sf xd d{kk  dh  izk; k sf xd d{kk  dh  

f r f F kf r f F kf r f F kf r f F k     
izk; k sf xd ij h {kk dh  f r fF k izk; k sf xd ij h {kk dh  f r fF k izk; k sf xd ij h {kk dh  f r fF k izk; k sf xd ij h {kk dh  f r fF k 

,o a i=,o a i=,o a i=,o a i=     
le ;le ;le ;le ;     L F kkuL F kkuL F kkuL F kku     

0 9 0 24 0 00 1  to  
0 9 0 24 0 08 7  

1 5 -0 3- 2 01 0  ls 
2 9 -0 3- 2 01 0  

3 0 -0 3- 2 01 0  i=  & IV 
3 1 -0 3- 2 01 0  i=  & V  

0 7  c ts ls 
1 0  c ts r d 

0 9 0 24 0 08 8  to 
0 9 0 24 0 15 6  
 and all old Batch. 

0 1 -0 4- 2 01 0  ls 
1 5 -0 4- 2 01 0  

1 6 -0 4- 2 01 0  i=  & IV  
1 6 -0 4- 2 01 0  i=  & V   

1 0  c ts ls 
0 1  c ts r d 

iVuk fo'ofo|ky; 
dsUnzh; vkS"k/kky; 
(Patna University 
Central Dispensary) 
njHkaxk gkml] v'kksd 
jktiFk] iVuk&5 

 

 
 



 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 

 
  

 
 

 
 

 

 
 
 
 
 
 
 
 
 
 

 


